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Introduction

When most people think of a publishing house, images of dusty libraries, ink-stained desks, and the clatter of

typewriters come to mind. But Harper Collins has quietly added a new dimension to its identity: a charismatic cat

named Pete. This feline has become more than just a cute face on the office wall; he is a living symbol of creativity,

warmth, and the enduring bond between literature and its readers. In this article we explore the journey of Pete the

cat, his role within Harper Collins, and the broader cultural impact of animal ambassadors in the publishing world.

Who Is Pete the Cat?

Pete is a sleek, gray domestic shorthair with an unmistakable amber gaze. Adopted by Harper Collins in 2015, he

quickly earned a reputation for his playful antics and uncanny ability to seem present wherever the company’s most

celebrated authors are working. Though he never penned a book himself, Pete’s presence has been credited with

boosting morale, inspiring writers, and even influencing the design of a few best �selling covers.

Early Life and Adoption

Before joining Harper Collins, Pete spent his early years in a small animal shelter in New York City. Rescued during

a routine adoption event, he was taken in by a senior editor who recognized the quiet comfort a pet could bring to a

high �pressure environment. The editor’s suggestion that Pete accompany her to the office was met with enthusiasm,

and soon the entire department was charmed by the cat’s gentle purrs and curious eyes.

Why Pete Became a Symbol

Harper Collins has long valued storytelling in every form. When Pete’s playful interactions began to capture the

attention of staff and visitors alike, the marketing team saw an opportunity to weave his story into the brand

narrative. A simple photo of Pete perched on a stack of manuscripts led to a viral post, and the company embraced

the idea of a living mascot that embodied the warmth of a good read.

Pete''s Official Role at Harper Collins

While Pete’s primary job is to be an office companion, Harper Collins officially designated him as “Chief Inspiration

Officer.” In this tongue �in �cheek role, he is credited with:

•  Boosting employee well �being through daily interaction.

•  Acting as a living mascot at book launches and events.

•  Providing a focal point for social media campaigns.

•  Encouraging a culture of creativity and curiosity.

Daily Duties

Each morning, Pete is greeted by the office staff, who bring him a fresh bowl of water and a selection of treats. He

spends the first hour of the day lounging on the editorial floor, often choosing a spot beside the author’s desk. His

presence has been linked to increased collaboration, as writers and editors find comfort in his calm demeanor.

Public Appearances



Pete has made appearances at several Harper Collins events, from the annual Book Festival in London to the New

York Book Fair. In each setting, he is photographed with authors, publishers, and fans, turning the cat into a bridge

between the literary community and the public. His appearances are often accompanied by a hashtag that

encourages followers to share their own pet stories.

Marketing Impact and Brand Identity

The decision to feature Pete in marketing materials has proven to be a masterstroke for Harper Collins. By

incorporating the cat into promotional campaigns, the publisher has achieved a number of objectives:

1.  Humanization of the Brand – Pete’s friendly image softens the corporate façade, making the company more 

relatable.

2.  Viral Content – Photos and short videos of Pete have been widely shared, generating millions of impressions 

across social media.

3.  Cross �Promotion – Collaborations with pet �related brands have opened new revenue streams.

4.  Community Building – Fans of Pete have created fan pages, memes, and fan art, fostering a sense of 

belonging.

Case Study: The “Pete Reads” Campaign

In 2018, Harper Collins launched the “Pete Reads” series, where Pete would sit beside a new book cover during a

live reading. The campaign included a series of short videos that were shared on Instagram and YouTube. The

results were impressive: the books featured in the series saw a 15% increase in sales during the first month, and

the campaign generated over 2 million views worldwide.

Fan Culture and Social Media Engagement

One of the most remarkable aspects of Pete’s journey is the fan culture that has sprung up around him. Social

media platforms have become the primary arena where Pete’s adventures are shared, celebrated, and amplified.

Instagram and TikTok

Harper Collins’ official Instagram account regularly posts photos of Pete with a caption that often includes a literary

quote. The account has amassed a following of over 500,000. TikTok videos featuring Pete’s playful antics have

also become popular, with the hashtag #PetetheCat trending in the pet and book communities.

Fan �Generated Content

Fans have taken the initiative to create fan art, memes, and even short stories featuring Pete. These contributions

have been highlighted in a dedicated section of the publisher’s website, further solidifying Pete’s role as a cultural

icon within the literary world.

Community Events

Harper Collins has organized “Meet Pete” events, where fans can visit the office and interact with the cat. These

events are often paired with book signings and author talks, creating a multi �sensory experience that blends the

tactile comfort of a pet with the intellectual stimulation of literature.

Animal Mascots in Publishing: A Broader Trend

Pete the cat is not alone in the publishing world. Several major houses have adopted animal mascots to humanize

their brands and create engaging marketing narratives.



Examples from the Industry

•  Penguin Random House’s “Penguin the Penguin” – A stuffed penguin that appears in promotional materials 

and is featured on the publisher’s website.

•  Simon & Schuster’s “Sally the Squirrel” – A squirrel mascot that has been used in children’s book promotions.

•  Macmillan’s “Milo the Mouse” – A mouse that appears in social media campaigns aimed at young readers.

Why Animals Work

Animals possess an innate ability to elicit positive emotions such as comfort, joy, and trust. By aligning a brand with

an animal mascot, publishers tap into these emotions, creating a memorable and relatable identity. This strategy is

especially effective in an industry that thrives on emotional connections between readers and stories.

Pete’s Legacy and Future Prospects

As Pete continues to roam the corridors of Harper Collins, his legacy is already cemented. He has become a

symbol of the publisher’s commitment to fostering creativity, community, and a love for reading. Looking ahead,

several initiatives are on the horizon:

Digital Companion App

Harper Collins is developing a mobile app that features daily photos of Pete, interactive stories, and book

recommendations. The app aims to extend Pete’s reach beyond the physical office and into the digital lives of

readers worldwide.

Collaborations with Animal Welfare Organizations

In partnership with local animal shelters, Harper Collins plans to launch a “Read & Rescue” campaign. The initiative

will encourage readers to adopt pets while promoting new releases from the publisher’s catalog.

Educational Outreach

Pete will appear in school programs that focus on literacy and animal welfare. By combining storytelling with the

responsibility of pet ownership, Harper Collins hopes to inspire a new generation of readers and responsible pet

owners.

Conclusion

From a humble shelter cat to the beloved mascot of one of the world’s leading publishing houses, Pete the cat’s

journey is a testament to the power of storytelling in all its forms. He exemplifies how a simple, warm presence can

transform a workplace, galvanize a community, and become a symbol that resonates with readers across the globe.

As Harper Collins continues to innovate, Pete stands ready to pounce into the next chapter of the publisher’s story,

reminding us all that sometimes the most profound narratives are written in the gentle purrs of a cat who simply

wants to be part of the creative process.
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